
 
 
Aya Locums Brand Launch 
 
Objec4ve: Establishing Aya Locums as the Premier Des4na4on for Healthcare Providers 
Seeking Locum Tenens Opportuni4es  
 
When Aya Locums embarked on its brand launch journey, the objec8ve was clear: to become 
the leading pla>orm for healthcare providers seeking locum tenens opportuni8es. This 
encompassed not only the crea8on of a compelling website but also the development of a 
comprehensive marke8ng strategy spanning email, social media, thought leadership and paid 
adver8sing. As the manager of communica8ons, my role was pivotal in craBing messaging that 
resonated with diverse healthcare audiences and encouraged them to explore locum tenens 
opportuni8es through Aya Locums. 
 
Strategy: CraEing Differen4ated, Educa4ve Narra4ves Across Mul4ple Channels  
 
My approach to content crea8on went beyond craBing compelling text; it involved developing 
narra8ves that resonated with healthcare providers on a personal level. Every word on our 
website was me8culously chosen to communicate the tangible benefits of choosing Aya Locums 
for locum tenens opportuni8es, while also ensuring SEO op8miza8on for maximum visibility. 
The website served as the cornerstone of our strategy, complemented by targeted email 
campaigns, engaging social media content, thought-provoking leadership ini8a8ves, and 
strategically placed paid adver8sements. Together, these components formed a cohesive 
narra8ve that posi8oned Aya Locums as the ul8mate des8na8on for healthcare providers 
seeking flexible and fulfilling locum assignments. 

1. Website Crea4on: The Aya Locums website underwent me8culous craBing from 
incep8on, aiming to deliver a seamless user experience while showcasing the extensive 
range of locum tenens opportuni8es available. Collabora8ng closely with a dedicated 
crea8ve and UX team, we ensured naviga8on was intui8ve and visuals were compelling, 
complemented by my persuasive copy. Each element was me8culously designed to 
cap8vate visitors and foster user loyalty. Employing SEO soBware, I ensured the website 
ranked prominently in search engine results, driving organic traffic and enhancing 
discoverability. 

2. Email Marke4ng: Harnessing the poten8al of personalized email campaigns, I engaged 
healthcare providers with content tailored to their specific interests and aspira8ons. 
Through cap8va8ng copywri8ng and strategic segmenta8on, in collabora8on with my 
broader team, we delivered 8mely and relevant messages, fostering engagement and 
nurturing rela8onships with our audience. 

3. Social Media Engagement: Building a strong presence on social media pla>orms, we 
fostered meaningful connec8ons with healthcare providers through though>ully curated 
content that inspired, educated and entertained. My ability to craB compelling 



narra8ves and spark conversa8ons enabled us to build a vibrant community of followers 
who viewed Aya Locums as a trusted ally in their career journeys. 

1. Thought Leadership Ini4a4ves: As a thought leader in the locum tenens space, Aya 
Locums stood apart by sharing valuable insights and exper8se through PR opportuni8es, 
case studies, expert interviews and industry analyses. My content posi8oned Aya 
Locums as a go-to resource for healthcare providers seeking reliable informa8on and 
guidance, further solidifying our reputa8on as a trusted leader in the industry. 

2. Paid Adver4sing Campaigns: Strategic paid adver8sing campaigns amplified our reach 
and visibility, targe8ng healthcare providers at various stages of their career paths. My 
persuasive ad copy enabled us to drive qualified traffic to the website, where visitors 
were seamlessly guided towards exploring locum tenens opportuni8es with Aya Locums. 
 

Execu4on: Integra4ng Messaging Across Channels for Maximum Impact  
 
I ensured integrated messaging across all communica8on channels, cer8fying consistency and 
coherence in our brand narra8ve. From the website to email campaigns, social media posts, 
thought leadership content and paid adver8sements, every touchpoint reinforced the unique 
value proposi8on of Aya Locums and encouraged healthcare providers to take ac8on. By 
leveraging my exper8se in content crea8on and SEO op8miza8on, we maximized impact and 
engagement across diverse healthcare provider audiences, establishing Aya Locums as the 
premier des8na8on for locum tenens opportuni8es. 
 
Outcome: Aya Locums Emerges as the Go-To PlaOorm for Locum Tenens Professionals  
The culmina8on of our efforts was nothing short of remarkable. Aya Locums emerged as the go-
to pla>orm for healthcare providers seeking rewarding locum tenens opportuni8es, driven by 
cap8va8ng content, strategic SEO op8miza8on, and a comprehensive marke8ng strategy that 
leB a las8ng impression. Through my leadership, we witnessed exponen8al growth in website 
traffic, engagement, and brand awareness, solidifying Aya Locums' posi8on as the undisputed 
leader in the locum tenens space. A few key metrics include:  
 

• Boosted social media engagement and thought leadership presence by 75%, with over 
1.2M impressions via strategic execu8ve-level social campaigns. 

• Achieved a 15% increase in healthcare provider job f ill rates and a 22% increase in 
pla>orm signups through mul8-channel campaigns reaching 320K providers. 

• Increased provider website traffic by 50% and newslecer signups by 13% through 
search-op8mized content strategies across email, blog, and web channels. 

 
As the brand con8nues to innovate and evolve, my vision and exper8se will remain instrumental 
in shaping the future success of Aya Locums and empowering healthcare professionals to thrive 
in their careers. Please visit www.ayalocums.com to see the website and check out my por>olio 
for addi8onal content examples.   
 

http://www.ayalocums.com/

